Our statement on BEAT
Modern Slavery Act MEDIA

The UK Modern Slavery Act 2015 (the “Act”) requires
companies carrying out business in the UK with turnover
over a prescribed threshold to publish an annual statement
setting out the steps they have taken to ensure that there is
no slavery, forced labour or human trafficking in its
business and supply chains.

Set out below is Beat Media Group Limited’s statement. It covers all
companies and brands within the group, namely Sportsbeat, Storybeat, News
Associates, Prinr Strategies and Kennedy Newsand Media.

Beat Media Group actively supports the aims of the Act. We believe

that the risk that any part of the Group will be engaging directly in human
trafficking, forced labour or slavery is low.

Nonetheless we are committed to monitoring and where possible improving
our practices to combat slavery, forced labour and human trafficking.

We expect our suppliers and partners to have suitable anti-slavery and
human trafficking policies and processes and we make clear our
expectations of ethical business behaviour from them.

We periodically review the effectiveness of the steps we are takingto ensure
there is no slavery, forced labour or human trafficking in our Group or within
our supply chains or suppliers.

This statement is made pursuant to section 54(1) of the Act and constitutes
Beat Media Group’s slavery and human trafficking statement effective from
today’s date 4% December 2024.

Declaration

| certify that the information submitted within this statement is
correct. | understand that the information will be used to assess my
organisation’s suitability to become a prospective supplier and that
information will be held in accordance with the Modern Slavery Act
2015.

Name: James Parsons M
Position: Managing Director



