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Beat Media Group is committed to social responsibility values and
behaviour. As part of our approach to responsibility, we will ensure to
integrate these values within our business model and in every decision
we make.

e Accountability: management takes responsibility for the social and environmental
impacts of its operations, supply chain, products/services, and behaviour.

e Transparency: the Company shares information about social and

environmental performance with all stakeholders.

e Ethical behaviour: the Company shows respect for human rights and ensures that its
workforce operates in a safe environment. It also ensures that it is not complicit in
human rights abuses of others, such as forced or slave labour, by business partners or
suppliers.

e Respect for stakeholder interests: the company shows consideration for the

interests and expectations of all stakeholders and manages any negative impacts on
their legitimate interests.

e Respect for the rule of law: the Company works within the local and

national laws of each country in which it operates.

e Respect for international norms of behaviour: the Company operates with

integrity and transparency beyond national boundaries.

e Respect for human rights: the Company ensures that it is not complicit in human
rights abuses of others, such as forced or slave labour by business partners or suppliers.
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